SOTHEBYSHOMES.COM SITE ACTIVITY REPORT - KEY POINTS

This report is unique to our company - we built it to help show clients both the power of our website in marketing their
home and the high caliber of technology solutions our company provides. The report can be dynamically generated for any
date range. The data presented is automatically tracked and updated by Google Analytics.

Our company site enjoys high A high number of search visitors shows we Visitors engage with our site in a variety of
volume traffic. When combined rank well in search engines like Google and ways, but the majority them contact our
with sothebysrealty.com, our are easy to find. Over a quarter of visitors agents via email to ask a question or schedule
sites draw in over one million have typed our URL or bookmarked us - a showing. This shows we're connecting our
visits per month they know our site and want to come back listings with the right audience
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The high % of visitors coming
back to the site shows a

loyal audience; the high % of
new visitors shows that our
marketing consistently draws
in potential clients
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Sothebyshomes.com reaches a broad yet targeted audiente, drawn by our high profile media

280,253 lacements and visibility in search engines like Google. le consistently attracting new visitors, the
ebsite maintains a high percentage of retumning visitors engages them with our distinctive
cdntent. The time they spend and the actions they take shipw that visitors have a meaningful online
Our strong brand and \ 1 UNIQUE VISITORS exerience with both our listings and agents.
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global audience. Approx. 20%
of traffic to our site and over
40% to sothebysrealty.com

comes from outside the U.S.

7%

T 6734 Ykl
actions
11%

Based on our typical listing -

inventory, this breaks down B New Visitors Bl Retumning Visitors
to 200+ views per listing

M Search Engine M Request Showing/info M Print Brochure
per month © AVERAGE VISIT LENGTH M Partner Stes I o e

W Typing in our URL M Forward to a Friend

05 min 00 sec
TOP PARTNER SITE REFERRALS' € TOP INTERNATIONAL AUDIENCE?
The agent bio views are 20x PROPERTY DETAIL VIEWS
the number of agents in our )
g 526,056 19% UK 18%

company - buyers are looking
for agents to work with

-

Australia

[ AGENT PROFI

Germany

France

- Wall Street Joumnal
Large numbers of visitors

coming from real estate search
hubs and respected brand sites
shows that our audience is
engaged with both real estate
and the luxury market
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MOBILE ACTIVITY

Tablet users can explore our full site, while users on the go can access our smartphone-optimized site with GPS technology. As the shift toward
maobile devices continues, we constantly evaluate and adapt our strategy to maximize exposure across all platforms.
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We use the popularity of mobile
devices to our advantage. Our Tablet Smartphone
website is optimized for tablet
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i 37,736 27,572
devices, and we created a M Forward to a Friend
separate site designed specifically
for mobile phones Our mobile site encourages users to take action,
With these mobile sites we with more than a quarter of those who engage
capture 60,000+ users on the go with the site using the “click to call” feature to
every month (and growing) reach our agents directly




